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WHO WE ARE

Gun Trade World is the global B2B media platform for the 
hunting, shooting, law enforcement, and tactical sectors.

Reaching over 70,000 professionals worldwide

Read in 120+ countries every month

Connecting manufacturers, distributors, and retailers across 
the entire supply chain

We combine print, digital, social and podcast platforms to 
give your brand measurable international exposure.
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WHO GETS THE MAGAZINE?
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2,219 wholesalers/distributors

1,126 agents (sales & import/export)

1,050 manufacturers/OEMs

20,051 military/law enforcement contacts

331 industry affiliates



ONLINE

GUNTRADEWORLD.COM

Gun Trade World is the digital meeting point 
for the international firearms trade, connecting 
manufacturers, distributors, wholesalers and 
retailers across every major market. The website 
delivers global industry news, product launches, 
market intelligence and business insight, helping 
trade professionals stay informed, discover new 
partners and identify opportunities for growth. 
With a highly targeted audience of decision-
makers and buyers, GTW online offers brands a 
trusted environment to build awareness, support 
launches and generate serious B2B enquiries.
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RIFLES STRADDLE  
NOSTALGIA AND INNOVATION
The hunting and sporting rifle sector continues to demonstrate resilience and adaptability, 
emerging as one of the most dynamic segments within the broader firearms industry. 

RIFLES 
spotlight on...

As we advance through 
2025, manufacturers 
and retailers 
are witnessing 
a c c e l e r a t e d 
convergence in 

consumer preferences, technology 
adoption, and market segmentation 
that are reshaping how rifles are 
designed, manufactured, and sold. 
Boundaries between hunting rifles, 
precision shooting platforms, and 
tactical-inspired civilian models 
are increasingly blurred, creating 
opportunities for businesses able to 
navigate this complex landscape. 

For manufacturers targeting market 
share or retailers optimizing 
inventory, understanding these shifts 
has never been more critical.

EXPANDING THE HUNTING 
FOUNDATION
Hunting remains the bedrock of rifle sales, 
but contemporary demand increasingly 
extends beyond generational tradition. 
Practical necessity is driving new users 
into the segment, particularly within 
wildlife management.vIn Europe and 
parts of North America, wild boar 
populations have expanded dramatically, 
prompting urgent population control 

programs. Government agencies, private 
landowners, and agriculture stakeholders 
are investing in rifles—and complete 
platforms including optics, ammunition, 
and support systems—as essential 
management tools. Similarly, suburban 
and agricultural deer populations in the 
United States and northern Europe are 
prompting municipal authorities and 
land managers to approach rifles as 
ecosystem- and crop-protection assets. 
A growing category is invasive species 
control. From feral hogs in the American 
Southeast to non-native ungulates in island 
ecosystems, diverse customers with limited 
firearm backgrounds are purchasing rifles 

SPOTLIGHT
as tools of necessity. These users often 
prioritize reliability, low-maintenance 
operation, and cost-effectiveness rather 
than traditional sporting attributes.

PRECISION SHOOTING 
DRIVES INNOVATION
Precision rifle sports have grown from a 
niche into a mainstream driver, reshaping 
expectations across categories. The 
influence of long-range shooting 
disciplines is clear in the way accuracy 
standards have risen. Sub-minute-of-
angle performance, once reserved for 
high-end target rifles, is now expected 
across price tiers. Heavy barrels, free-
floating handguards, and improved 
bedding systems are moving from 
optional upgrades into baseline features.
vErgonomics are evolving in parallel. 
Adjustable cheek risers, length-of-pull 
control, and optimized grips now appear 
even on rifles designed for hunting. 
Hybrid chassis systems illustrate the 
crossover appeal—hunters recognizing 
the portability benefits of traditional 
rifles blended with precision-style 
ergonomics. Optics integration is also 
reshaping product design. Rifles now 
incorporate extended scope rails, recoil 
systems tailored for advanced glass, and 
interfaces designed around increasingly 
sophisticated sighting systems.

THE MODULAR REVOLUTION 
ACCELERATES
No trend has reshaped manufacturing 
philosophy more than modular design. By 
enabling caliber swaps, barrel changes, 
and adjustable stocks, modular rifles deliver 
both consumer flexibility and business 
efficiency. In Europe, where ownership 
numbers are restricted by law, modular 
systems have become a practical necessity. 
Enthusiasts adopt one platform across 
multiple calibers and uses, maximizing 
legal compliance and investment efficiency. 
In North America, where multigun 
ownership remains the norm, modularity 
appeals to shooters preferring the mastery 
of one platform across applications. 
Economically, modularity creates 
subscription-like customer relationships, 
with users returning for barrels, bolts, and 
accessories. For manufacturers, common 
component groups deliver economies of 
scale, while retailers benefit from repeat 
accessory transactions.

HERITAGE DESIGNS FIND 
NEW LIFE
Lever-action rifles highlight how heritage 
designs retain relevance when updated 
with modern technology. Companies 
such as Henry Repeating Arms and 

the revitalized Marlin line under Ruger 
ownership demonstrate that advanced 
metallurgy, tighter tolerances, and 
durable finishes can modernize classic 
platforms. Their appeal is cultural as much 
as technical—lever actions continue to 
symbolize frontier spirit and traditional 
American craftsmanship, resonating 
widely across social media and lifestyle 
content. Consumers often value their 
intuitive handling and smooth cycling 
as much as their ballistic performance, 
evidencing that user experience 
competes with technical specifications in 
shaping demand.

TECHNOLOGICAL 
INTEGRATION RESHAPES 
EXPECTATIONS
Smart optics and digital integration 
are gradually moving from novelty 
to premium-tier expectation. Systems 
like Swarovski’s dS, Burris Eliminator, 
and Sig Sauer BDX integrate ballistic 
computation, range-finding, and 
environmental sensing directly into optics. 
While full mainstream adoption is limited 
by cost and regulation, the segment 

sets benchmarks that influence broader 
rifle design. Sustainability is emerging, 
albeit slowly. Firearms makers are 
experimenting with recyclable polymers, 
waste-reducing CNC techniques, 
and sustainable alloys, often tied to 
corporate responsibility initiatives rather 
than immediate consumer pressure. Over 
time, these may influence institutional 
procurement criteria more directly than 
civilian markets.

CARTRIDGE DEVELOPMENT 
EXPANDS MARKETS
Cartridges remain a dynamic force 
shaping rifles. HNew chamberings—
such as the 7mm PRC and the more 
recent 7mm Backcountry—illustrate 
the industry’s push to balance power, 
recoil, and ballistic efficiency. These 
cartridges cater to hunters and precision 
shooters seeking flatter trajectories and 
lighter rifles without sacrificing terminal 
performance. Adoption of these new 
cartridges is strongest in the U.S., 
though European rollout is slower due 
to proofing and distribution hurdles. 
Even established calibers are evolving. 

Updated bullet designs and refined twist-
rate pairings offer performance gains in 
rifles chambered for traditional rounds, 
supporting synergy between ammunition 
and firearm sales.

RECOIL MITIGATION 
BECOMES STANDARD
Recoil reduction features are steadily 
becoming integrated rather than optional. 
Threaded barrels for muzzle brakes or 
suppressors are increasingly common. In 
Europe—where suppressors are treated 
as hearing-protection tools—these are 
near-standard. In the U.S., demand is 
rising but tempered by regulatory hurdles 
under the NFA process. Stock geometry 
refinements, improved recoil pads, 
and optimized balance further extend 
market reach to recoil-sensitive shooters, 
broadening demographic access.

TACTICAL INFLUENCE IN 
CIVILIAN MARKETS
The migration of military-derived features 
continues to influence civilian rifle design. 
Free-floating barrels, Picatinny and M-LOK 
rail systems, and ergonomic grips—once 
exclusive to tactical rifles—are now present 
across hunting and sporting models. 
Beyond technical advantages, consumer 
psychology sustains demand: tactical 
styling carries perceived performance 
and durability. This dual functional-and-
symbolic appeal allows brands to position 
products at a premium while reaching 
younger and more diverse buyers.

IMPLICATIONS AND 
OPPORTUNITIES
The 2025 rifle market is defined by 
diversity and convergence. Successful 
manufacturers manage the balance 
between heritage craftsmanship and 
innovation, between hunting integrity and 
tactical ergonomics, between traditional 
performance and modular adaptability.

For retailers, the challenge is inventory 
curation and education. Consumers 
vary widely—from agricultural clients 
addressing wildlife control to lifestyle-
driven lever-action enthusiasts to 
tech-forward long-range competitors. 
Retail strategy must therefore combine 
product diversity with elevated customer 
consultation. The opportunity belongs 
to brands that translate complexity into 
value—leveraging modularity for lifetime 
consumer relationships, innovation 
for premium positioning, and heritage 
for cultural resonance. The rifle sector 
continues to evolve, and its winners will 
be those who deliver true performance 
while aligning with increasingly 
sophisticated customer identities.. 

 NO TREND HAS 
RESHAPED MANUFACTURING 
PHILOSOPHY MORE THAN 
MODULAR DESIGN 
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The global handgun industry enters 2026 amid rapid innovation, shifting consumer 
demographics, and digital transformation, demanding agility, compliance and forward-
thinking strategies from every level of the trade.

handguns
spotlight on...

SPOTLIGHT

As 2026 unfolds, the 
global handgun 
market finds itself in a 
dynamic state, shaped 
by accelerated 
t e c h n o l o g i c a l 

advances, evolving patterns in 
end-user demand, and growing 
sophistication in retail and distribution 
channels. Industry professionals in 
manufacturing, distribution, and 
retail are responding to a business 
landscape that is more competitive 
and more promising than ever. Those 
who understand and adapt to these 
trends will not only survive but thrive 
as the market continues to shift.

Today’s handgun business 
operates under unprecedented 
complexity. Internationally, dealers 

and distributors are learning to 
contend with regulatory volatility, 
unpredictable consumer behaviors, 
and significant advances in product 
design. The old model of relying on 
legacy products, year-to-year, is over. 
Instead, there is a premium on agility: 
anticipating market shifts, investing 
in innovation, and re-thinking the 
methods by which products reach the 
business customer.

THE GROWTH OF COMPACT 
AND CONCEALABLE MODELS
One of the most significant, and sustained, 
trends in the handgun sector is the demand 
for compact and micro-compact models. 
A wide range of economic, social, 
and legal factors drives this segment’s 
popularity. Urbanization, heightened 

awareness of personal security, and 
widespread legislative changes affecting 
concealed carry have led dealers 
and distributors to shift inventory and 
marketing priorities toward smaller, more 
concealable platforms. Today’s buyers 
expect more than simple size reduction: 
they want thoughtfully engineered, highly 
functional handguns that maximize 
comfort and control. Modular frame 
options, interchangeable backstraps, and 
adjustable sighting systems have moved 
from specialist options to essentials in the 
modern inventory. Notably, this extends 
beyond self-defense: competitive shooting 
disciplines and recreational users also 
seek out compact models for convenience 
during travel and training. Retailers who 
anticipate surges in demand—especially 
around periods of heightened societal 

ADAPTING TO A TRANSFORMING 
HANDGUN MARKET

concern or pending legislative review—
position themselves for growth by 
maintaining varied and well-promoted 
compact handgun selections.

CUSTOMIZATION AND 
MODULARITY
The days of the one-size-fits-all handgun 
are firmly in the past. Customization is not 
only a premium upsell but a foundational 
customer expectation across almost 
every segment. Modular design has 
come to define the market, allowing 
interchangeable components and 
facilitating aftermarket personalizations 
at every price point.

Today’s distributors see high demand 
for handguns featuring adjustable grips, 
backstraps, and trigger mechanisms, 
paired with slide assemblies pre-
machined for the easy installation of 
optics or advanced sighting systems. Even 
mass-market “stock” models increasingly 
support the rapid addition of light, laser, 
and suppressor systems. The result is 
greater customer engagement, shorter 
product lifecycles, and a tremendous 
boost in the accessories market. For the 
trade, these developments also open 
new partnership opportunities with 
aftermarket suppliers and specialist fitters, 
driving profit margins upward on both the 
initial sale and ancillary purchases.

A NEW ERA OF PERFORMANCE
As handgun buyers become more 
discerning, manufacturers have doubled 
down on the science of materials. 
Lightweight yet robust alloys and 
advanced polymers now dominate 
the construction of both frames and 
slides. This has allowed for a reduction 
in weight without sacrificing durability 
or ergonomics, expanding the range 
of models attractive to both new and 
experienced shooters. Reduced weight 
and enhanced strength have made it 
possible to offer larger-caliber platforms 
in smaller, more manageable packages, 
boosting crossover appeal between 
professional, sport, and personal defense 
segments. The trade is also seeing 
greater interest in corrosion-resistant 
coatings and wear-resistant treatments, 
features once reserved for military and 
law enforcement but now expected by 
civilian buyers.

THE TECHNOLOGY SHIFT
The most prominent advances in 
handgun technology are easy to spot 
across trade counters and dealer 
catalogues. Red dot optics, already a 
staple for competitive shooters, are now 

a near-universal accessory even for 
entry-level and subcompact handguns. 
Slides are manufactured optics-ready, 
and accessory rails are standard for 
most new designs. These developments 
not only enhance performance but drive 
additional accessory sales and solidify 
loyalty to brands willing to innovate.

On the horizon are smart gun features, 
such as biometric locks, personalized 
trigger systems and RFID-enabled safety 
solutions. While uptake is still nascent and 
reliability concerns persist, the direction 
is clear: smart features are set to define 
tomorrow’s premium market.

HYBRID SELLING AND THE 
DIGITAL TRANSFORMATION
For all its product innovation, perhaps the 
most profound change in the trade is the 
digital transformation of the supply chain. 
The traditional separation of brick-and-
mortar and online commerce is dissolving 
in favor of hybrid distribution models. 
Dealers and distributors who integrate 
digital marketing, robust e-commerce, 
and customer relationship management 
with their local expertise capture a 
broader business audience and reduce 
friction in the buying process. 

Today’s B2B customers, from small 
retailers to large chain outlets, research 
products and manage procurement 
online while still depending on 
personalized support, compliance 
expertise, and hands-on service. 

Digital storefronts that connect directly 
to distributor inventory in real-time are 
reducing lead times and improving 
inventory management. The winners are 
those who treat online commerce not as 
a parallel channel, but as the backbone 
of their customer experience.

LEGISLATIVE DYNAMICS AND 
MANAGING UNCERTAINTY
Now more than ever, attention to 
compliance and risk management is 
essential at every level of the distribution 
chain. Fluctuating regulations regarding 
caliber, magazine capacity, training 
requirements, and background check 
protocols have direct effects on 
inventory, sales quotas, and even the 
viability of specific product lines. 

In an environment where policy can 
shift rapidly, agile businesses invest in 
real-time compliance solutions, staff 
training, and scenario-based planning. 

Savvy retailers and manufacturers 
maintain close communication with 
regulatory bodies and stay nimble, able 
to pivot inventory and marketing focus 
when the legal ground shifts. 

Regional differences, from North 
America’s market dynamism to 
the cautious, compliance-focused 
approach seen across much of Europe 
and Asia-Pacific, underscore the need 
for products and support systems that 
can adjust to evolving contexts.

SHOOTING SPORTS,TRAINING 
AND THE ACCESSORY BOOM
The popularity of competitive shooting and 
participation in structured handgun training 
is driving a renaissance in both primary 
and accessory sales. 

Growth in shooting sports—spanning 
tactical, defensive and precision disciplines 
has led to increased purchases of 
specialized equipment like ergonomic 
grips, training lasers, electronic timers, and 
advanced holsters. 

Dealers that actively sponsor local 
events, support training facilities, and 
bundle equipment packages for clubs are 
capitalizing on this trend. 

New shooter retention is higher when 
clubs and retailers collaborate, offering 
incentives on ammunition, range fees, and 
next-generation accessories designed to 
enhance the entire shooting experience.

CHANGING CUSTOMER BASE
The profile of the average handgun 
buyer is rapidly evolving. More women, 
younger shooters, and buyers from 
a wider cultural background now 
participate in the segment. 

Recognizing this, manufacturers 
have expanded offerings, reducing 
grip sizes, slimming slide profiles and 
providing ambidextrous controls, 
while trainers and club networks are 
making a conscious effort to welcome  
new demographics. 

RESPONDING TO  
SOCIETAL CHANGE
Heightened attention to safety, ethics  
and responsible business practices 
continues to shape both the messaging 
and fundamentals of the handgun 
industry. Manufacturers, distributors 
and retailers are investing more time 
and resources in education initiatives, 
responsible sales practices and outreach 
partnerships with law enforcement and 
community stakeholders. 

Forward-looking businesses place 
equal emphasis on technical product 
innovation and robust customer training 
programs. The sustainable success of 
the trade now hinges not only on what 
is sold but on how, to whom and under 
what pre-and post-sale conditions the 
transaction occurs. 
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BUSINESS

NEW ZEALAND
doing business with

New Zealand’s hunting culture is deeply rooted in the landscape and despite recent 
legislative challenges, the market for firearms and outdoor products remains resilient. Gun 

Trade World explores the opportunities and key players shaping this important Pacific market.

BUSINESS36

New Zealand is a 
country defined 
by rugged 
l a n d s c a p e s 
and abundant 
wildlife and 

hunting has long been part of its 
national identity. From red and 
fallow deer to Himalayan tahr, 
wild pigs, goats and waterfowl, 
the breadth of quarry reflects 
both the introduced species that 
flourish across the country and 
the strong outdoor tradition 
among its population. For many 
New Zealanders, hunting is 
not just sport but also a form of 
pest control, helping to manage 
animal populations that would 
otherwise impact farmland and 
native habitats.

This dual role has created a 
market where firearms ownership 
is firmly tied to recreation and 
necessity alike. However, the past 
five years have brought significant 
changes: following the 2019 
Christchurch tragedy, sweeping 
reforms reshaped firearms 
legislation, most notably the ban 
on military-style semi-automatics. 
More recently, the government 
has introduced a national firearms 
registry, with compliance and 
oversight now handled by the 
Firearms Safety Authority.

Against this backdrop, the 
country’s firearms trade remains 
steady, supported by a loyal 
consumer base and a retail 
structure where a handful of 
national chains sit alongside long-
established independent shops. For 
international suppliers, the market 
may be modest in size but it is well 
organised, responsive to quality, 
and influenced by a small number 
of powerful distributors and retailers.

MARKET LANDSCAPE
With a population of just over five 
million, New Zealand represents a 
relatively small market compared 
to its Pacific neighbour Australia or 
larger hunting nations in Europe and 
North America. Yet participation 
rates are high: hunting remains a 
mainstream activity, with thousands 
of New Zealanders holding firearms 
licences and regularly pursuing big 
game, small game and gamebirds 
across the country’s varied terrain.

The drivers of firearms ownership 

are clear. Recreational hunting sits 
alongside pest control as a practical 
necessity in rural areas, where 
introduced species such as deer, 
goats and pigs can cause serious 
damage to farmland and native bush. 
Gamebird shooting, particularly 
ducks, is another established tradition 
that draws thousands of participants 
each season, while target sports 
provide a smaller but consistent 
market segment.

Legislation has had a marked 
impact on how the trade operates. 
The post-2019 reforms removed 
military-style semi-automatics 
from circulation and placed 
tighter restrictions on licensing 
and categories of ownership. 
The recent rollout of the national 
firearms registry has further added 
to compliance requirements, with all 
legally held firearms now recorded 
under the Firearms Safety Authority.

Despite these hurdles, the market 
has proven resilient. Demand has 
shifted towards bolt-action rifles, 
shotguns, optics, suppressors 
and quality outdoor equipment. 
Retailers report that consumer 
buying habits remain steady, with 
hunters and landowners prioritising 
durable and effective products. For 
overseas suppliers, the emphasis is 
on reliability and long-term service 
rather than volume sales.

DOMESTIC 
MANUFACTURERS
While the majority of firearms and 
equipment in New Zealand are 
imported, the country has built a 
reputation for innovative, small-
scale manufacturing. Several firms 
have established themselves as 
trusted names both domestically 
and abroad, particularly in 
areas such as rifle building and 
suppressor technology.

Hardy Rifle Engineering, based 
in Manawatu, is perhaps the most 
recognised. The company is known 
for its precision rifles, carbon-fibre 
barrels and lightweight suppressors, 
all designed with the demands of 
New Zealand hunting in mind. Hardy 
products have found export markets 
as well, reflecting the global appeal 
of the brand’s technical expertise.

Oceania Defence is another key 
player, manufacturing suppressors 
and specialist accessories. Its 
products are aimed at both the Ph
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For over a century, the 
quest to tame the explosive 
report of firearms has 
captivated inventors and 
shooters alike. When Hiram 
Percy Maxim secured his 

groundbreaking patent in 1909 for 
the first commercially viable silencer, 
he could hardly have envisioned 
how his innovation would evolve. 
What began as a device primarily 
associated with clandestine 
operations and military applications 
has emerged as a cornerstone of 
the modern firearms accessory 
market. Today's suppressors—also 
known as moderators—represent a 
convergence of hearing conservation 
technology, recoil mitigation systems, 
and environmental responsibility. 

UNDERSTANDING FIREARM 
ACOUSTICS
The acoustic signature of a gunshot 
originates from three distinct sources. 
Muzzle blast represents the primary 
acoustic event, occurring when high-
pressure propellant gases rapidly 
escape the barrel following projectile 
departure. The volume of gas directly 
correlates with sound intensity—larger 
powder charges generate more 
substantial blast signatures. Suppressors 
address this phenomenon by managing 
the expansion and cooling of these 
gases before atmospheric release. 
Sonic disruption occurs when projectiles 
exceed 343 meters per second, 
creating a characteristic "crack" as they 
break the sound barrier. This acoustic 
signature can only be eliminated 
through subsonic ammunition, typically 
requiring heavier projectiles to maintain 
effective terminal ballistics. Action noise 

As civilian acceptance accelerates, particularly across European markets, suppressors 
have established themselves as one of the industry's most robust accessory categories.

and shooter control result from reduced 
recoil and muzzle blast, facilitating 
improved sight picture maintenance and 
enabling faster, more precise follow-up 
shots. Muzzle flash suppression provides 
tactical advantages during low-light 
hunting scenarios and operational 
environments. Wildlife management 
efficiency increases as suppressed shots 
minimize disturbance to nearby animals, 
enabling effective multiple harvests 
during culling operations. Environmental 
compatibility reduces noise pollution, 
enhancing range sustainability and 
community relations in urban and 
suburban settings.

MARKET EVOLUTION AND 
TECHNICAL ADVANCEMENT
The suppressor sector has experienced 
remarkable expansion over the last 
decade. European market penetration 
continues growing as Germany, 
Norway, Denmark, the United 
Kingdom, Sweden, and Portugal permit 
or actively encourage suppressor 
use for hunting and noise abatement 
purposes. Meanwhile the United States 
market dynamics show ownership 
reaching nearly 4.9 million units by mid-
2024, with sustained growth despite 
federal regulatory frameworks under 
the National Firearms Act. Legislative 
initiatives aimed at streamlining access 
procedures remain active in Congress. 
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Technical innovation encompasses 
modular suppressor systems enabling 
length and volume adjustment through 
stackable baffle configurations, while 
rapid-attachment mechanisms have 
become industry baseline features. 
Advanced 3D-printed titanium 
baffle designs optimize performance  
and durability while minimizing  
weight penalties.

BROADER INDUSTRY 
IMPLICATIONS
Suppressors increasingly transcend 
traditional stigma. Health advocacy 
from occupational safety professionals 
positions suppressors as essential 
protective equipment for hunting, law 
enforcement, and military personnel, 
aligning with established workplace safety 
protocols. Manufacturing sustainability 
initiatives incorporate recyclable 
materials and efficient machining 
processes, responding to evolving 
corporate responsibility expectations. 
Public perception transformation sees 
suppressors repositioned as hearing 
protection devices rather than clandestine 
tools, fundamentally altering acceptance 
patterns in previously resistant jurisdictions.

REGULATORY LANDSCAPE 
AND MARKET BARRIERS
Despite growth momentum, significant 
challenges persist. Jurisdictional restrictions 

continue in Australia, Canada, much 
of Southern Europe, Russia, California, 
and Illinois, where civilian suppressor 
ownership remains prohibited. 

Administrative burdens affect United 
States consumers through National 
Firearms Act approval processes, while 
legislative reforms such as the Hearing 
Protection Act await Congressional 
action. Performance expectations 
require consumer education regarding 
the physical limitations of sound 
suppression, particularly with supersonic 
ammunition where complete silence 
remains impossible.

STRATEGIC OUTLOOK
Suppressors represent a unique 
confluence where public health 
benefits, market expansion, and 
regulatory evolution align favorably. 
Growth trajectory indicators include 
expanding European normalization, 
robust United States consumer demand, 
advancing modular technologies, and 
increasing adoption among hunting 
and land management professionals. 
For manufacturers, suppressors create 
recurring revenue opportunities across 
multiple caliber platforms and material 
specifications. 
Retailers benefit from high-margin 
accessory sales and natural cross-selling 
opportunities in mounting systems and 
specialized ammunition. 

THE SUPPRESSOR MARKET

TRANSFORMS
encompasses the mechanical sounds 
generated by cycling bolt systems and 
operational mechanisms, particularly 
evident in semi-automatic platforms. 
While suppressors cannot eliminate 
these sounds entirely, they effectively 
mask them by dramatically reducing 
the dominant muzzle blast. These 
combined acoustic elements explain 
why unsuppressed firearms typically 
generate sound levels between 150 
and 160 decibels—far exceeding safe 
exposure thresholds.

HEARING CONSERVATION 
FUNDAMENTALS
Auditory damage occurs at surprisingly 
moderate sound levels. Normal 
conversation registers approximately 
60 decibels, lawn maintenance 
equipment reaches 95 decibels, and 
emergency vehicle sirens peak around 
120 decibels. A single unsuppressed 

rifle discharge at 150 decibels poses 
immediate risk of permanent auditory 
damage, as human cochlear structures 
lack regenerative capacity. While 
traditional hearing protection through 
earmuffs and plugs provides effective 
protection, suppressors address the 
problem at its source. By reducing sound 
intensity between 20 and 40 decibels, 
suppressors transform shooting from 
an inherently hazardous activity into 
one that can be conducted safely and 
comfortably over extended periods.

SUPPRESSOR ENGINEERING 
PRINCIPLES
Fundamentally, suppressors function as 
thermal and gas management systems. 
By directing propellant gases through 
sequential expansion chambers, 
these devices reduce gas velocity 
and temperature prior to atmospheric 
release, thereby diminishing overall 
sound energy. Two primary architectural 
approaches dominate current designs. 
First muzzle-attached suppressors feature 
cylindrical construction with threaded 
barrel mounting, offering removability 
and varying specifications across weight, 
length, and caliber compatibility. Second, 
integral suppressors integrate directly into 
barrel assemblies, commonly employed 
in rimfire applications or specialized 
tactical platforms. These systems utilize 
barrel porting to divert gases into 
surrounding chambers for enhanced 
noise reduction. Material selection 
reflects operational priorities. Lightweight 
aluminum and carbon-fiber construction 
appeals to hunters prioritizing mobility, 
while titanium variants provide enhanced 
durability for high-volume applications. 
Steel construction dominates military and 
competitive markets requiring maximum 
durability. Compact suppressors offer 
superior portability but sacrifice some 
noise reduction compared to larger-
volume designs.

PERFORMANCE BENEFITS 
BEYOND NOISE REDUCTION
Suppressors deliver several 
comprehensive operational advantages. 
Recoil mitigation through gas redirection 
and dispersion can reduce felt recoil 
by 20 to 30 percent, matching muzzle 
brake effectiveness while minimizing 
blast disturbance. Enhanced accuracy 

 THE SUPPRESSOR 
SECTOR HAS EXPEREINCED 
REMARKABLE EXPANSION 
OVER THE LAST DECADE 

GUNTRADEWORLD.COM • DEDICATED TO GROWING YOUR BUSINESS REACHING OVER 70,000 INDUSTRY PROFESSIONALS EVERY MONTH

50 GREAT GEAR



PRINT ADVERTISING

OUTSIDE BACK COVER AD

210mm x 220mm 
(plus 5mm bleed to each edge)

INSIDE FRONT/BACK COVER AD

210mm x 220mm 
(plus 5mm bleed to each edge)

FRONT COVER AD

210mm x 220mm  
(plus 5mm bleed to each edge)

PRINT ADS INVESTMENT OPPORTUNITIES

INSIDE FRONT COVER

INSIDE BACK COVER

FRONT COVER

OUTSIDE BACK COVER

ADS US DOLLARSEUROSSTERLING

$2,007 + VAT€1,846.95 + VAT£1,718.10 + VAT

$2,007 + VAT€1,846.95 + VAT£1,718.10 + VAT

 $2,861+ VAT€2,635.50 + VAT£2,065.40 + VAT

$2,007 + VAT€1,846.95 + VAT£1,718.10 + VAT



PRINT ADVERTISING

DPS AD

420mm  x  297mm  
(plus 3mm bleed to each edge)

FULL PAGE AD

210mm x 297mm  
(plus 5mm bleed to each edge)

PRINT ADS INVESTMENT OPPORTUNITIES

DPS AD

FULL PAGE AD

ADS US DOLLARSEUROSSTERLING

$2,861 + VAT

$1,896 + VAT

€2,635.50 + VAT

€1,748.25 + VAT

£2,065.40 + VAT

£1,369.65 + VAT



PRINT ADVERTISING

HALF PAGE AD

182mm x 126mm

QUARTER PAGE AD

90mm x 126mm

PRINT ADS INVESTMENT OPPORTUNITIES

HALF PAGE AD

QUARTER PAGE AD

ADS US DOLLARSEUROSSTERLING

$1,180 + VAT

$689 + VAT

€1,087.80 + VAT

€637.35 + VAT

£849.85 + VAT

£379.50 + VAT



PUBLISHING SCHEDULE

ISSUE

JANUARY

JANUARY

FEBRUARY

MARCH

APRIL

MAY

JUNE

JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

COPY DEADLINE

22ND OCT 2026

28TH OCT 2027

26TH NOV 2026

7TH JAN 2027

4TH FEB 2027

4TH MAR 2027

1ST APR 2027

29TH APR 2027

27TH MAY 2027

24TH JUNE 2027

22ND JUL 2027

19TH AUG 2027

16TH SEPT 2027



NEWSLETTER
Gun Trade World delivers a global B2B audience across multiple 
digital platforms. We offer a range of options to help your brand 
reach decision-makers wherever they consume content.

25%
Open rates

2.08%
Average 
CTR 15k Newsletters sent 

every month

DIGITAL ADVERTISING



WHY GTW DIGITAL?

•	 Global reach – thousands of trade professionals across 100+ countries.

•	 High engagement – newsletter open rates of 25% vs. B2B average of 20%.

•	 Trusted environment – your message delivered in a respected industry context.

•	 Multi-channel distribution – print, web, email, podcast and LinkedIn combined.

DIGITAL ADVERTISING SPEC

WEBSITE ADVERTISING

E-NEWSLETTERS ADVERTISING

LARGE SIDE BANNER

DEDICATED BESPOKE E-NEWSLETTER (per mailer)  
Sent direct to verified trade professionals worldwide.

MEDIUM SIDE BANNER

CURATED LINKEDIN POST

SPONSORED NEWSLETTER ISSUE  
(exclusive takeover) 

TOP BANNER  

E-NEWSLETTER BANNER (600PX W X 150PX H)  

SMALL SIDE BANNER

GTW LINKEDIN NEWSLETTER FEATURE

ADS

ADS

US DOLLARS

US DOLLARS

EUROS

EUROS

STERLING

STERLING

$814 + VAT

$1,108 + VAT

€781.20 + VAT

€1,087.80 + VAT

£723.35 + VAT

£849.85 + VAT

$761 + VAT

$546 + VAT

Price on application

€723.45 + VAT

€497.70 + VAT

Price on application

£665.85 + VAT

£487.60 + VAT

Price on application

$892 + VAT

$735 + VAT

€810.60 + VAT

€695.10 + VAT

£792.35 + VAT

£563.65 + VAT

 $709 + VAT

 $665 + VAT

€665.70 + VAT

€610 + VAT

£602.60 + VAT

£595 + VAT



CONTACT

For more information or to book your advert in our magazine or online, please contact:

USA
Bart Manganiello

bart.manganiello@twsgroup.com

GUNTRADEWORLD.COM 

REST OF WORLD 
Justin Fox 

justin.fox@twsgroup.com




